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The 24-page Kentucky School i
Advocate magazine is published in
full color 10 times a year (including
one combined July-August issue). The
content of each issue also appears on KSBA's web-
site (www.ksba.org), with one issue per year published
exclusively online following our annual conference.

The Kentucky School Advocate is read by:

- The state’s nearly 900 school board members
in 173 school districts. School board members set
their district’s policy, oversee its budget, are respon-
sible for school construction and maintenance and
make purchasing decisions.

- Kentucky's 173 school superintendents. Super-
intendents are the CEOs of their districts, responsible
for the day-to-day operations ranging from transpor-
tation to technology.

- A wide range of others with an interest in public
schools, including state legislators, school district busi-
ness officers and other administrators, and educational
cooperative directors.
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Kentucky's school districts and their
individual schools purchase millions of
dollars worth of products and services
every year. The list includes:

- Technology products and services

- Playground and gym equipment

- Food service equipment

« Curriculum materials

- Legal services

- Office and classroom furniture

« Architectural services

- Office supplies and equipment

« Construction and repair services

« Classroom equipment

« School buses

« Climate control systems

- Band and art supplies

Why educators read the Kentucky School Advocate:

“The Kentucky School Advocate does an outstanding

job monitoring and reporting the data relative to
hot-button issues and cutting-edge technology.”

“The Kentucky School Advocate keeps its
readers aware of wide spectrum of events, F
including approaching training opportuni-
ties and the latest legislative issues.”
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“In a quick read | get a message from our executive
director and/or our association president as well as
an agenda of topics at board tables of surround-
ing districts. | tend to think that if we aren't talking
about it in our district, we probably should be.”

A publication of the Kentucky School Boards Association
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CONTRACT TERMS AND CONDITIONS

The Kentucky School Advocate accepts advertising that is
consistent with the business of operating school districts
and the interests of our primary audience, as determined
by the Kentucky School Boards Association. The associa-
tion reserves the right to cancel or reject any advertising.

Space is limited and must be reserved via written inser-
tion order by the first business day of the month prior to
the month of publication. For example an ad appearing in
the September issue must be reserved by the first business
day of August. Ad content must accompany the order.
The publication is mailed to subscribers with the goal of
being received around the first of the month. New online
content also is posted on the first of the month.

KSBA reserves the right to position the advertisement
unless such a position is part of the contract, and to label
content as “advertisement.” Cancellations are not accepted
past closing date for space. Failing to complete a commit-
ted schedule will result in billing adjustment to the actual
earned rate.

Payment is required with contract for first insertion,
regardless of the number of insertions reserved. Advertis-
ers may prepay the entire cost for multiple insertions, or
chose to be invoiced upon publication of each insertion.
Advertisers agree to pay KSBA within 30 days of receipt of
invoice. KSBA reserves the right to require prior payment
for advertisements when deemed necessary and to refuse
to publish ads for any advertiser who is delinquent.

The advertiser and agency assume responsibility for con-
tent and will indemnify and hold the publisher harmless
from and against any loss, expense or liability resulting
from their advertising, without limitation.

Rates are subject to change.

TECHNICAL SPECIFICATIONS

Please submit ad copy electronically to
madelynn.coldiron@ksba.org

All images and fonts must be provided by advertiser.

Images must be in TIFF or EPS format, be at least 300
pixels per inch resolution and in CMYK mode.

Quality of reproduction is subject to quality of materials
received.

KSBA does not set copy or provide layout services.
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1X 2X 3X-5X | 6X-8X]| 9X-10X

Full page $600 | $570 | $540 $510 $480

Inside cover $700 |$665 | $630 $595 $560
front or back

Two-thirds $500 $475 $450 $425 $400
page

Half page $400 |$380 | $360 | $340 $320
Third page $300 | $285 | $270 $255 $240

Fourth page $250 | $237 | $225 $212 $200

Frequency 5% 10% 15% 20%
discounts*

*Advertising must run within one year of the first insertion to qualify
for a frequency discount.

All ads are full-color unless otherwise requested.

MECHANICAL MEASUREMENTS
(All dimensions are width x height in inches)

Ad size width height bleed*

1/4 page 3.5 5 N/A

1/3 page (square) 5 5 N/A
(horizontal) 7.5 3 N/A

1/2 page (vertical) 3.5 10 optional
(horizontal) 7.5 5 optional

2/3 page (vertical) 5.5 10 optional
(horizontal) 7.5 6 optional

Full page 7.5 10 optional
*Bleeds: These sizes provided upon request
Publication trim size: 8.5 x 11



